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This is the Graphic and Naming Standards Manual for Feed the Future, the U.S. Government’s global hunger and food security initiative.
It sets clear, consistent guidelines for the naming and graphic design for Feed the Future project communications. In this manual, the term
“project” refers to any USAID-funded Feed the Future activity, project or program. In accordance with the Administrator’s determination
dated December 29,2014 as authorized by Automated Directive Systems (ADS) 320 and 2 CFR 700, and in line with the U.S.Agency for
International Development (USAID) Graphic Standards Manual, the guidelines in this manual are compulsory for all USAID-funded Feed
the Future project communications materials.

Feed the Future is the U.S. Government’s global hunger and food security initiative.With a focus on smallholder farmers, particularly
women, Feed the Future supports partner countries in developing their own agriculture sectors to generate opportunities for economic
growth and trade, which can help reduce poverty and hunger.

Feed the Future connects U.S. Government efforts targeted at global hunger and food security. Led by USAID, Feed the Future draws

on the resources and expertise of the U.S. Departments of Agriculture (USDA), Commerce, State and Treasury; the Millennium Challenge
Corporation (MCC); the United States African Development Foundation; the Peace Corps;the Overseas Private Investment Corporation; the
Office of the United States Trade Representative; and the U.S. Geological Survey. For more information, please visit www.feedthefuture.gov.
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BUILDING A GLOBAL BRAND

The first step in building a global brand is developing a visual identity that is used consistently on all communications—
the Feed the Future identity.

The branding objectives are to:

* Enhance the visibility and value of Feed the Future; and
* Improve the impact and consistency of communications across agencies and implementers.

MARKINGVS. BRANDING
Marking is the application of the Feed the Future logo to USAID-funded Feed the Future programs.

Branding is more comprehensive, and includes the Feed the Future logo, fonts, colors, and design, as well as what is said about
Feed the Future and how it is said. Not only written words, but photos, colors, fonts, and layout all contribute to creating
a specific image.

UNIVERSAL STANDARDS

While there is a need for flexibility and adapting communications to specific country and project activities, the Feed the Future initiative
has developed branding standards and guidance to promote common elements across Feed the Future materials. Use of these elements
will help promote more consistent, effective communications and strengthen the identity and visibility of the initiative.

This Graphic and Naming Standards Manual sets the official universal standards for branding of the Feed the Future family of
communications products.
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HISTORY OF OUR BRAND

At the July 2009 G-8 Summit in L'Aquila, Italy, President Obama announced to the global community that the United States would
substantially increase its public-sector investment to boost global food security and agricultural productivity. This followed on a commitment
he made at his first inaugural address to increase food security and nutrition in developing nations.

¢ To the people of poor nations, we pledge to work alongside you to make your farms flourish and let clean
waters flow; to nourish starved bodies and feed hungry minds.”’

— President Barack Obama
Inaugural Address, 2009

In the months that followed, a set of U.S. Government agencies—including the USDA, the Department of State, and USAID—began laying
the groundwork for what eventually came to be called “Feed the Future,” the first whole-of-government Presidential Initiative focused
on global food security and nutrition.

The first official Feed the Future logo was developed by USDA in early 2010 and managed at the Department of State.The logo stated
“See, Feed, Change the Future” to match the slogan,“See the Future, Feed the Future, and Change the Future.” The initial colors—
brown, green, and blue—were integrated to signify soil, agriculture, and water, respectively.

In November of that same year; USAID created the Bureau for Food Security (BFS) and assumed leadership of the new initiative, in close
coordination with USDA, the State Department, MCC, and several other U.S. Government agencies.

Feed the Future continued to use the initial design until November 2011, when its updated website, www.feedthefuture.gov, was launched.
The new Feed the Future brand was the result of a consultative process integrating feedback and perspectives from multiple develop-
ment stakeholders.*“Feed the Future” replaced the “See, Feed, Change the Future” logo to enhance the overall brand’s visibility and
consistency across agencies and implementing partners worldwide.

The Great Seal of the United States was directly incorporated into the logo. The tagline,“The U.S. Government’s Global Hunger and
Food Security Initiative,” was added to emphasize the initiative’s “whole-of-government” approach and to highlight its focus on ending
global hunger and poverty through agricultural development.The colors—blue, green, orange, and black—were updated to signify the
future, agriculture, hope, and soil, respectively.

In December 2014, USAID policies were updated to ensure clear, consistent, and more effective communications by allowing for the branding
of interagency and Presidential Initiatives.
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HISTORY OF OUR BRAND: FIRST LOGO

~seFUTURE

~satUTURE

s UTURE

HISTORY OF OUR BRAND: CURRENT LOGO

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative
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The name of a project* is equally as important to the Feed the Future brand as is marking. A clear, concise project name will help make
clear the project’s purpose.The addition of “Feed the Future” to the beginning of each project name helps ensure that, even when used
in absence of the logo, the name will be immediately associated with the Feed the Future initiative.

* Begin with “Feed the Future.”

* Reference country or region.

* Be clear, concise, simple, and descriptive.

* Unify and simplify message, especially for external audiences.

* Do not promote or “brand” bureaus and offices.

* Do not use jargon or acronyms.

* Do not reference implementing partners and internal organizational structures (e.g., “Implementing Partner’s Feed the Future
Ethiopia Value Chain Activity”).

* Do not preface “Feed the Future” with “USAID’s” (Feed the Future is the U.S. Government’s, not USAID’s).

* Spell out “Feed the Future” in all references in external materials. Do not use “FTF” or “FtF”.

* Do not use or develop separate project logos or brandmarks.

* Remember that general external audiences may become confused or have difficulty retaining separate project names, so be judicious
in which products and where to include that level of detail.

* The takeaway for general audiences should be centered around Feed the Future/U.S. Government support.

* Project names should be simple and descriptive of the topline goal or core areas of expertise of a project. If a project focus is on maize,
include that in the name, and ensure there is enough detail to distinguish one project from another (e.g.,“Feed the Future (name of

country) Maize Improvement Project”).

*In this manual, the term “project” refers to any USAID-funded Feed the Future activity, project or program.
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CORRECT EXAMPLES (THESE ARE NOT REAL PROJECTS): INCORRECT EXAMPLES (THESE ARE NOT REAL PROJECTS):

Feed the Future Kenya Coffee Bean Project USAID’s Feed the Future Watershed for Africa Project

* Incorrect because the project name starts with USAID. Feed

Feed the Future Bangladesh Fertilizer Dee
g P the Future is the U.S. Government initiative and draws on the

Placement Project , ,
resources and expertise of || federal agencies and departments.

Feed the Future West Africa Scaling Seed All project names must START with ‘“Feed the Future,”’
Systems Project NOT with the names of federal agencies and departments.

WINS (Water Initiative for Nutrition Security)

* Incorrect because the project name uses acronyms.
DO NOT use acronyms. All project names must
be spelled out completely to avoid confusion.

Feed the Future Program on Wheat

* Incorrect because the project name does not reference country
or region. All Feed the Future project names must
reference country or region.
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LOGO

OVERVIEW

The Feed the Future logo consists of three parts: the Great Seal of the United States, text treatment, and tagline. These must always
be used together in either the horizontal or vertical format.

The integrity of the logo must be maintained. Do not recreate the logo. Do not skew the proportions or use alternative colors.
All three elements must be visible and legible.

The Feed the Future logo is only to be used in the two formats—horizontal and vertical—shown on these pages. Horizontal use
is preferred where spacing allows.

The reverse logo may be used on color backgrounds. Use Feed the Future colors (see color palette on page |6 for the background).
The tagline must be in black when a white background is used for the logo.

FEED THE FUTURE LOGO
|

FEED:FUTURE |-

The U.S. Government's Global Hunger & Food Security Initiative |

mn=
l |

GREAT SEAL OF THE
UNITED STATES

TAGLINE
TEXT TREATMENT
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LOGO: PRIMARY COLOR LOGO: PRIMARY COLOR // REVERSE

Horizontal logo referenced in text:

FEED:FUTURE -/, FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative The U.S. Government's Global Hunger & Food Security Initiative

Vertical logo referenced in text:

FEED:FUTURE FEEDiFUTURE

The U.S. Government's Global Hunger & Food Security Initiative

‘The U.S. Government's Global Hunger & Food Security Initiative

Blue is the primary Feed the Future color and preferred color for the logo.
Use blue with black (left) and blue with reversed white (right) as shown
above. Use horizontal format in most cases. Note: The tagline must be

in black when a white background is used for the logo.
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LOGO: SECONDARY COLOR

Horizontal logo referenced in text:

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

Vertical logo referenced in text:

FEED:FUTURE

‘The U.S. Government's Global Hunger & Food Security Initiative

Use green with black (left) and green with reversed white (right) as shown above.

Use horizontal format in most cases.

LOGO: SECONDARY COLOR // REVERSE

FEED:FUTURE

he U.S. Government's Global Hunger & Food Security Initiative

i)

FEED!IFUTURE

The U.S. Government's Global Hunger & Food Security Initiative
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LOGO: BLACK &WHITE

LOGO: BLACK &WHITE // REVERSE

Horizontal logo referenced in text:

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

Vertical logo referenced in text:

FEEDIFUTURE

‘The U.S. Government's Global Hunger & Food Security Initiative

Use black and white logo as shown above when color options are
not available. Use horizontal format in most cases.

FEED:FUTURE

he U.S. Government's Global Hunger & Food Security Initiative

X7

FEEDIFUTURE

‘The U.S. Government's Global Hunger & Food Security Initiative

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL

12



LOGO: SIZING REQUIREMENTS

When using the Feed the Future logo, make sure that all three elements including the tagline are large enough for the reader to see.

The horizontal logo must always be AT LEAST 2 inches (5.08 cm) wide in all communications materials.

The vertical logo must always be AT LEAST 1.625 inches (4.191 cm) wide in all communications materials.

LOGO: HORIZONTAL LOGO SIZING

minimum width = 2”

,FEEDIF FUTURE

The horizontal logo must always be AT LEAST 2 inches (5.08 cm) wide
in all communications materials.

LOGO: VERTICAL LOGO SIZING

minimum width = [.625”

The vertical logo must always be AT LEAST 1.625 inches (4.191 cm) wide
in all communications materials.
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LOGO: SPACING REQUIREMENTS

A minimum area or “clear space” within and surrounding the Feed the Future logo must be kept free of any other text or graphic
elements, such as illustrations, thematic images, and the trim edge of a printed piece. In certain cases, the logo may be overlayed on top
of a photograph or patterned background provided that the logo is still clear and legible. The photograph or pattern must not be overly
distracting from the logo.

Minimum clear space on all sides is equal to the height of the Feed the Future text, no matter the size of the tagline.
The letter “D” from the word “FEED” determines the height and width of the clear space around the logo.

Products should use more than the minimum clear space.

LOGO: HORIZONTAL LOGO SPACING LOGO: VERTICAL LOGO SPACING

Y\
S ol NTET 111y —— T
H : : H :
e ; : e ?
... The U.S. Government's Global Hunger.& Food Security. Initiativczz,, e ooron.. The U.S. Government's. Global Hunger & Food. Security Initiative:........
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LOGO: CORRECT LOGO USE EXAMPLES

Below are some examples of how the logo may be used correctly.

FEEDiFUTURE

"The U.S. Government's Global Hunger & Food Security Initiative

FEED:FUTURE “, FEEDIFUTURE

‘The U.S. Government's Global Hunger & Food Security Initiative ‘The U.S. Government's Global Hunger & Food Security Initiative

The examples above are correct because:

* The clear space is observed.

* The color combinations are correct.
* The minimum size is observed.

* The color background is correct.

LOGO: INCORRECT LOGO USE EXAMPLES

The only color combinations allowed include the white Feed the Future logo on a blue, green, or orange background. Other color
combinations are incorrect. A few typical incorrect uses of the logo are shown below.

ccurity Initiative

Wrong color combination: Red is not Wrong color tagline: The tagline must be Placement over busy photograph makes logo hard
a Feed the Future color. in black when a white background is used. to read.
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COLOR PALETTE

The core palette for the logo was carefully selected to reflect the vision of Feed the Future:

* Blue represents the future: VWe can achieve the vision to eradicate extreme poverty and hunger in our lifetime.

* Green represents agriculture: VWe believe investing in agriculture is the most efficient and effective way to fight poverty.

* Orange represents hope: We can help countries prosper and grow through targeted investments in agriculture-led growth.

* Black represents soil: We recognize that healthy agricultural systems start with the soil, a key ingredient for maintaining strong
agricultural productivity and a clean environment.

Blue is the primary Feed the Future color. Green and orange are the secondary colors, and black and gray are the accent colors.

Blue is the primary color for the logo and all other USAID-funded Feed the Future project communications materials. Green may
be used on co-branded materials or serial publications that require differentiation. Orange may be used to highlight key text and
should be used as a third preference after the blue or green options.

Use of secondary Feed the Future colors for the logo and/or underlying color banner is reserved for special circumstances, for example,
to distinguish individual products that are part of a comprehensive suite or often paired but that may also be used as standalone
materials. Use of the color logo (blue or green) on a white background might be necessary in instances when an underlying color
banner background color would conflict with a specific product design.

Keep in mind that electronic mediums render colors differently than print media. This means that colors will look different on your
screen than they do in print. Please use the designated web colors for all online uses.

COLOR PALETTE: COLOR PALETTE: COLOR PALETTE:
PRIMARY COLOR SECONDARY COLORS ACCENT COLORS

Pantone 7459 C Pantone 7495 C Pantone 7413 C Pantone Black 7 C Pantone Cool Gray 2 C
CMYK 71/26/21/0 CMYK 25/0/80/30 CMYK 14/58/100/2 CMYK 62/60/68/54 CMYK 0/0/0/10

RGB 71/153/181 RGB 148/165/69 RGB 211/125/40 RGB 64/59/51 RGB 230/231/232

HEX #4799B5 HEX #94A545 HEX #D37D28 HEX #403B33 HEX #E6E7E8

VVEB #479083 - VVEB #4790B3 “ WeB #D77A27 - VVEB #414042 " WEB #E2DFD8
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FONT

OVERVIEW

Font is one of the most important design elements. It is used to differentiate sections of information such as headers, text or captions.
Following standards for font ensures brand consistency across all printed and online materials. The font family, Adobe Gill Sans, was
selected for clarity. Gill Sans Bold is used in the logo. Adobe fonts are for use in professionally designed and printed communications.
Arial is the default font for desktop publishing.

As a general rule, Adobe Gill Sans MT Bold is used for headers, subheads and highlighted text; Gill Sans MT Regular or Light is used for
body text; and Gill Sans MT Italic is used for captions. Adobe Garamond Regular, Bold, and Italic may be used for body text in longer
documents or technical papers and reports.

When the Adobe Gill Sans font family is not available, default to Arial. When the Adobe Garamond font family is not available,
default to Times New Roman. Recommended font for various materials is included in material examples later in the manual.

FONT: EXAMPLES

;,FEEDIFUTURE

WOMEN’S EMPOWERMENT IN AGRICULTURE

‘Women play a vial role in advancing agricultural
development. i

including paid

hey
employment.
i

g
for family members. But women face mutiple constraints.  “P'%®: C1eSt USAID

n many of the activites they pursue thatlmit their
productivy.

Investing in Women
The Food nd

hiFs Org “gender gap”

community, v foster polcy
s Through

g
the inftiatve,

increase their
nutitionalstatus.

PUBLICATIONTITLE

Did You Know?

P10 80 percent in sub-Saharan Affca

fertizer, redit and training

by 2030 percent

pto 150 million

www.feedthefuture.gov

e feedthefuture. gov

Publication cover Publication cover Fact sheet
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FONT: PRIMARY

FONT: SECONDARY

SANS-SERIF FONTS: USE FOR PROFESSIONALLY SANS-SERIF FONTS: USE FOR
DESIGNED AND PRINTED MATERIALS DESKTOP PUBLISHING
Gill Sans MT Regular reapers & BoDY TEXT | When not available use » Arial Regular
Gill Sans MT ltalic capTions | When not available use 4 Al’la/ ItaIIC

Gill Sans MT Bold

HEADERS, SUB HEADS, HIGHLIGHTED TEXT | When not available use — Arial Bold

Gill Sans MT Light HEADERS & BODY TEXT | When not available use » Arial Regular
GI/I SCIﬂS MT nght /tC]/IC QUOTETEXT | When not available use 'Y Arlal ItaIIC
SERIF FONTS: USE FOR PROFESSIONALLY SANS-SERIF FONTS: USE FOR
DESIGNED AND PRINTED MATERIALS DESKTOP PUBLISHING
Adobe Garamond Regular Bopy TEXT IN LONGER DOCUMENTS | When not available use —— Times New Roman Regular

Adobe Garamond Italic crPTIONS IN LONGER DOCUMENTS | When not available use ——  1imes New Roman Italic

Adobe Garamond Bold

BODY TEXT IN LONGER DOCUMENTS | When not available use —— ' L1mes New Roman Bold
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GLOBAL MATERIALS

OVERVIEW

Materials created and maintained at headquarters for dissemination to a broad range of global audiences must display the Feed the Future
logo prominently. Such materials include but are not limited to the Feed the Future website, progress reports, topic or country-specific
fact sheets, monthly newsletters, presentations, banners, and similar products. Additional use of the USAID logo or those of others USG
agencies contributing to the initiative will be decided on a case-by-case basis depending on the particular product, with decision authority on
the branding of materials in this case made at the determination of the USAID Bureau for Food Security Communications and Outreach
team, based on a recommendation, when applicable, from respective CO/AOs, COR/AORs and in consultation with LPA. Annual reports
will follow current practice to include all partner department/agency logos as shown on the report back cover (see page 22).

In most instances, the white Feed the Future logo may be placed prominently at the top left corner and layered over a color banner
across the top of the page/publication. Spacing and color palette should comply with branding guidelines. Subsequent pages may streamline
the banner across the top of the page.The Feed the Future website address (www.feedthefuture.gov) must be included in the publication
on the final page or slide, and may be included on other pages as well. The web address should be aligned according to the design of the
product, and written using an approved font.

Use of secondary colors for the Feed the Future logo and/or underlying color banner is reserved for special circumstances, for example,
to distinguish individual products that are part of a comprehensive suite or often paired but that may also be used as standalone materials

and/or in instances when placement of the white Feed the Future logo or underlying color banner background color would conflict with

a specific product design.Where possible, products in this case should reference Feed the Future interagency partners in text, and should
include, on subsequent or back pages, interagency partner logos.
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GLOBAL MATERIALS: EXAMPLES

, , FEEDiFUTURE
1%, FEEDIFUTURE

The S Goveriment's Global Higes & Fod Securiy Iiisive
U.S. GOVERNMENT INITIATIVE REDUCES
HUNGER AND POVERTY FOR MILLIONS
When President Obama took offce, the world was in the midst
ofa food, fuel and financial crisis that brought millions of people:
%o the brink of poverty. In 2007 and 2008, food prices hit al-time
highs, putting basic staples such as rice and wheat beyond the
reach of the world's most vulnerable populations. President
Obama acted to focus the world on food security and give
millions of people a pathway out of hunger and extreme poverty.

Tege A\
With a clear focus on fighting poverty, hunger and
undernutrion, resdent Obam lunched  gobal food security BB
= 8 &

initiative called Feed the Future as one of the first foreign policy Kacia Ba, 7, flom Senegal, hugs
acts o s presidency. He pledged at the 2009 G-8 Summit in  her o new s, providd o
L'Aquia, faly, to mobilize at least $3.5 bilion toward global W;ﬂ'j“'"o”‘;it i
food security, which leveraged additional commitments of more

FY 200442015 Mylti-Yenr Strategy. 9 % than $185 billion from other donors. Feed the Future is now delivering results that are
changing the face of poverty & of the world's i
2 Building on African Uni ber 4 to develop
U.S. Government Working Document security plans i i pa the private
Y 2 Lor, civl society, and local leaders, Feed the Future pioneered del of development—
The Feed the Future (FTF) FY 2010 e L e fpd:yn;mfw?mr et
(T T Eer (s e el 7 relentless focus on delivering real results. This model was informed by a whole-of-government approach

documents outlining U.S. government

e el et the Glob involving 11 US. Government agencies, led by the U.S. Agency for Intenational Development.

I the last year alone, Feed the Future has reached nearly 7 million smallholder farmers with new
technologies and protected 12.5 million children from the threat of hunger. poverty, and malnutrition.
Since implementation began four years ago, Feed the Future and complementary efforts have attracted
billions of dollars i investments focused in agriculture, introduced affordable new technologies aimed

at increasing agricultural production and managing the risks of changing climate, and introduced nutrient-
packed foods to millions of mothers and children around the world

development of multiye:
ed at investments that lay the
foundation for a new country-level and
inated approach with a diversity of
partners. Multiyear strategies are under
development that will evelopment
and diplomatic actions across multiple USG ’ ! ; During the week of May 19, the US. government released the 2014 Feed the Future Progress Report,
2 new Muti I Nutri i imed at improving
food security and nutrition for millons.

agen:

2[]] 4 FEED THE FUTURE PROGRESS REPORT

www.feedthefuture.gov Accelerating Progress to End Global Hunger www feedthefuture.gov

Publication cover Annual report Fact sheet

& FEEDIFUTURE FEEDIFUTURE

ISSUE#4 MONTHLY NEWSLETTER

Feed the Future

An Overview

PowerPoint

Web applications
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21

GLOBAL MATERIALS: PUBLICATION COVER EXAMPLES

FEED:FUTURE

‘The US. Government's Global Hunger & Food Security Initiacive

Publication cover example

FY 204852015 Mylti-Year Strategy

\

U.S. Government Working Document

The Feed the Future (FTF) FY 2010
implementation plans are working
documents outlining U.S. government
planning for the first year of the Global
Hunger and Food Security Initiative. These
plans represent a transition towards the
development of multiyear strategies and are
targeted at investments that lay the
foundation for a new country-level and
coordinated approach with a diversity of
partners. Multiyear strategies are under
development that will span development
and diplomatic actions across multiple USG
agencies.

www.feedthefuture.gov

FEED:FUTURE

‘The ULS. Government's Global Hunger & Food Security Initiative

Publication cover example

FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING

FY12010 Implementation Plan

U.S. Government Working Document

The Feed the Future (FTF) FY 2010
implementation plans are working
documents outlining U.S. government
planning for the first year of the Global
Hunger and Food Security Initiative. These
plans represent a transition towards the
development of multiyear strategies and are
targeted at investments that lay the
foundation for a new country-level and
coordinated approach with a diversity of
partners. Multiyear strategies are under
development that will span development
and diplomatic actions across multiple USG
agencies.

www.feedthefuture.gov

4 NO LOGOS ORTEXT SHOULD
GO TO THE RIGHT OF THE LOGO
WITHIN THE BLUE AND GREEN BANNERS.



GLOBAL MATERIALS: ANNUAL PROGRESS REPORT EXAMPLE

4 NO LOGOS ORTEXT SHOULD
GO TO THE RIGHT OF THE LOGO
WITHIN THE BANNER.

SED ST,
B 4y,

o
‘
Y A%

FEED THE FUTURE PROGRESS REPORT
Accelerating Progress to End Global Hunger

Where possible, global Feed the Future products should include
the official logos of all 11 agencies that make up the initiative,
as shown on this progress report back cover (pictured right).

www.feedthefuture gov

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL
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GLOBAL MATERIALS: FACT SHEET EXAMPLES

(See instructions on page 24.)

,,FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

FACT SHEET TITLE

The Feed the Future Food Security Innovation Center leads USAID’s implementation of the Feed the Future Research Strateg)
hrough seven interlinked research, policy and capacity programs aimed at sustainably transforming agricultural production
ystems. Visit www.feedthefuture.gov/research to learn more.The Program for Research on Nutritious and Safe Foods focuses
on improving the production and safe processing of nutritious agricultural products and on increasing our understanding of the]
role of fruits, vegetables, meat, fish, dairy and legumes in improving household dietary quality.

Ist Level Heading |
Text in Gill Sans MT no smaller thn 11 pt.

2nd Level Heading |

Text

Ist Level Heading Il Box in Gill Sans MT

Text.

Box in Gill Sans MT

www.feedthefuture.gov

FACT SHEETTITLE

The Feed the Future Food Security Innovation Center leads USAID's implementation of the Feed the Future Research Strategy|
hrough seven interlinked research, policy and capacity programs aimed at sustainably transforming agricultural production
ystems.Visit www.feedthefuture.gov/research to learn more.The Program for Research on Nutritious and Safe Foods focuses
n improving the production and safe processing of nutritious agricultural products and on increasing our understanding of the|
Fole of fruits, vegetables, meat, fish, dairy and legumes in improving household dietary quality.

I st Level Heading |
Text in Gill Sans MT no smaller thn || pt.

2nd Level Heading |
Text

I st Level Heading Il

Text

Box in Gill Sans MT

www.feedthefuture.gov

5in ¢ NO LOGOS ORTEXT
INTHE BLUE BANNER
ON SUBSEQUENT PAGES.

First page

Subsequent pages

FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING




GLOBAL MATERIALS: FACT SHEET EXAMPLES

Fact Sheet Font

PRIMARY HEADER 13 Point Primary headers use blue and use Gill Sans in all caps with 15 point bottom spacing

Secondary Header 10 Point Secondary headers use Gill Sans MT Bold with |5 point bottom spacing

Body Text and Bulleted Lists 10 Point Body text and bulleted lists use black and Gill Sans MT Regular with |1 point leading
Quote Text 14 Point Quote text use Gill Sans MT regular in cool gray 9 C and |7 point leading

Source Text 9 Point Source text use blue and Gill Sans Bold

Text boxes 10 Point Use Gill Sans MT

Hyperlinked Text Use Feed the Future blue and Gill Sans MT Regular

Fact Sheet Style Overview

The image on the previous page contains suggested spacing and logo placement.
Content margins should always be 2 inch.

Center (where possible) the Feed the Future website URL at bottom of subsequent pages.

Color Palette

Pantone 7459 C Pantone Cool Gray 2 C  Pantone Cool Gray 9 C
CMYK 71/26/21/0 CMYK 0/0/0/10 CMYK 0/0/0/50

RGB 71/153/181 RGB 230/231/232 RGB 147/149/152

HEX #4799B5 HEX #E6E7E8 HEX #939598

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL 24



GLOBAL MATERIALS: POWERPOINT EXAMPLE

Contact your AOR/COR for the most recent PowerPoint template. Feed the Future orange should be used for header text (the text
introducing each slide).The final slide should end with the vertical Feed the Future logo in white on a blue background. Presenters should
avoid placing additional text or logos in the blue banner on top (at the very top of each slide).

The U.S. Government's Global Hung ood Security Initiative v About 805 million people suffer from
chronic hunger

>
TOP BLUE BANNER F E E D E F UTU RE The Global Challenge

¥ The world’ s population will increase to more than
9 billion by 2050

¥ Food production will have to increase by at least
60% to feed the world

'Feed the Future

An Overview Feed he Furar

to reducing hunger
and poverty

v/ Goal: Assist partner
countries to combat
hunger and
undernutrition

www.feedthefuture.gov

25 FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING



GLOBAL MATERIALS: WEB APPLICATIONS EXAMPLE

The Feed the Future logo should appear in the upper-left area of the home page of a website. The logo may be used on subsequent pages
to ensure visibility if space allows. Color, size, and clear-space specifications should be followed at all times.

37 px

37 px

E-collateral Example

FEED:FUTURE

‘The U.S. Government's Global Hunger & Food Security Initiative

MONTHLY NEWSLETTER

37 px

Feed the Future Newsletter

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL
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INTERAGENCY BRANDING GUIDANCE

OVERVIEW

Where appropriate and permissible by individual agency policy and regulations, U.S. Government agencies participating in the Feed the Future
initiative that have projects in the field may choose to co-brand their products.

For products produced by Feed the Future-funded projects, including support from or through USAID, the recommendation is for agencies
to co-brand in accordance with the example below:

INTERAGENCY BRANDING GUIDANCE: EXAMPLES

West Africa Maize
Improvement Project

USDA

Project sign example

27 FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING



INTERAGENCY BRANDING GUIDANCE: EXAMPLES

FELER L THINE FEEDIFUTURE

FACT SHEETTITLE

The Feed the Future Food Security Innovation Center leads USAID's implementation of the Feed the Future Research Strategy
through seven interlinked research, policy and capacity programs aimed at sustainably transforming agricultural production
systems.Visit www feedthefuture goviresearch to learn more. The Program for Research on Nutritious and Safe Foods focuses
on improving the production and safe processing of nutritious agricultural products and on increasing our understanding of the
role of fruits, vegetables, meat, fish, dairy and legumes in improving household dietary quality.

Ist Level Heading |
Text in Gill Sans MT no smaller thn |1 pt.

2nd Level Heading |

Text.

Ist Level Heading Il Box in Gill Sans MT
Text

Box in Gill Sans MT

PUBLICATIONTITLE

www.feedthefuture.gov

USDA USDA
USAID = =

\

FROM THE AMERICAN PEOPLE

Fact sheet example Report example

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL 28
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ACQUISITION INSTRUMENTS

FEED THE FUTURE AND USAID LOGO CO-BRANDING

Materials for Feed the Future activities conducted under acquisition instruments from USAID should include both the Feed the Future and
USAID logos. A review team (AOR,AO, BFS Communications & Outreach team) must approve exceptional cases where this requirement
is not met.

Feed the Future and USAID co-branded products may include, for example, case studies or reports highlighting Feed the Future activities
funded through a specific contract/acquisition instrument. This option also applies to related project websites (if the creation of a project
site is approved by the USAID Website Governance Board).

The white Feed the Future logo must be placed prominently at the top left corner and layered over a color banner across the top
of the page/publication. Do not include additional language or logos within the banner. The USAID logo must be positioned at the
lower left in accordance with the USAID ADS 320 and the USAID Graphic Standards Manual reference to co-branding placement
(see www.usaid.gov/branding/gsm section I.1).

Feed the Future logo spacing and color palette must comply with specifications noted on pages 9 to |6. Subsequent pages may streamline
the banner across the top of the page.The Feed the Future website address (www.feedthefuture.gov) must be included in the publication
on the final page or slide, and may be included on other pages as well. The web address should be aligned according to the design of the
product, and written using an approved font.

Use of secondary colors for the Feed the Future logo and/or underlying color banner is reserved for special circumstances, for example,
to distinguish individual products that are part of a comprehensive suite or often paired but that may also be used as standalone materials.
Where possible, products that meet requirements for this case should reference Feed the Future interagency partners in text; contractors
should be mentioned by name only in disclaimers and production notes to avoid confusion.

Do not create or use separate project/program logos.
Note: We do not support the production of branded promotional items such as:

* Tote bags * USB drives * Pens
* Hats * Shirts

FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING



ACQUISITION INSTRUMENTS: PUBLICATION COVER EXAMPLE

For publication covers, the Feed the Future logo must be placed in the upper
left area (following guidelines on background color use, size, and spacing).

Use 2 inch margins for content.

On co-branded communications for acquisition instruments, the lower left-most
placement is preferred for the USAID logo.The Feed the Future logo at

the top must be of at least equal size and prominence to the USAID logo.
See case examples for guidance on co-branding.

No separate partner logos are allowed.

Do not create or use separate project/program logos.

PUBLICATION TITLE

USAID

FROM THE AMERICAN PEOPLE

Publication cover example

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL
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ACQUISITION INSTRUMENTS: FACT SHEET EXAMPLE

Fact Sheet Style Overview

The image contains suggested spacing and logo placement.

Content margins should always be 2 inch.

USAID logo in lower left corner following USAID sizing and spacing guidelines.

The Feed the Future logo at the top must be of at least equal size and
prominence to the USAID logo.

The web address should be aligned according to the design of the product,
and written using one of an approved font. Gill Sans Regular and blue
are preferred.

No separate partner logos are allowed.

Do not create or use separate project/program logos.

Color Palette

Pantone 7459 C

Pantone Cool Gray 2 C  Pantone Cool Gray 9 C

CMYK 71/26/21/0 CMYK 0/0/0/10 CMYK 0/0/0/50
RGB 71/153/181 RGB 230/231/232 RGB 147/149/152
HEX #4799B5 HEX #E6E7ES8 HEX #939598

FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING

FEED:FUTURE

7" “The U.S. Government's Global Hunger & Food Sccurity Iniriative

FACT SHEETTITLE

The Feed the Future Food Security Innovation Center leads USAID's implementation of the Feed the Future Research Strategy
through seven interlinked research, policy and capacity programs aimed at sustainably transforming agricultural production
systems.Visit wwwfeedthefuture gov/research to learn more. The Program for Research on Nutritious and Safe Foods focuses
on improving the production and safe processing of nutritious agricultural products and on increasing our understanding of the
role of fruits, vegetables, meat, fish, dairy and legumes in improving household dietary quality.

Ist Level Heading |
Text in Gill Sans MT no smaller thn | pt.

2nd Level Heading |
Text

Ist Level Heading Il Box in Gill Sans MT
Text

Box in Gill Sans MT

www.feedthefuture.gov

'USAID

74 FROM THE AMERICAN PEOPLE

Fact sheet example



ACQUISITION INSTRUMENTS: WEB APPLICATIONS EXAMPLE

The Feed the Future logo should appear in the upper-left area of the home page of a website. The logo may be used on subsequent pages
to ensure visibility if space allows. Color, size, and clear-space specifications should be followed at all times. The lower left-most placement
is preferred for the USAID logo.The Feed the Future logo at the top must be of at least equal size and prominence to the USAID logo.
All program/project website creation must first be approved by the USAID Website Governance Board.

37 px

37 px

37 px

E-collateral Example

FEED:FUTURE

‘The U.S. Government's Global Hunger & Food Security Initiative

MONTHLY NEWSLETTER

37 px

USAID

FROM THE AMERICAN PEOPLE

USAID

e,
Lt a4

Feed the Future Project Newsletter

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL
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ASSISTANCE INSTRUMENTS

FEED THE FUTURE, USAID AND PARTNER LOGO CO-BRANDING

Materials for Feed the Future activities conducted under assistance instruments from USAID should include the Feed the Future logo,
USAID logo, and assistance/co-funding partner logo(s). A review team (AOR,AO, BFS Communications & Outreach team) must approve
exceptional cases where this requirement is not met.

Feed the Future, USAID and partner co-branded products may include, for example, case studies or reports highlighting Feed the Future
activities funded through a specific assistance agreement.This option also applies to related project websites (if the creation of a project
site is approved by the USAID Website Governance Board).

The white Feed the Future logo must be placed prominently at the top left corner and layered over a color banner across the top of the page/
publication. Do not include additional language or logos within the banner. The USAID logo must be positioned at the lower left in accordance
with the USAID ADS 320 and the USAID Graphic Standards Manual reference to co-branding placement (see www.usaid.gov/branding/gsm
section |.1). Assistance/co-funding partner logo(s) should be placed to the right of the USAID logo, sized in accordance with USAID ADS 320
and the USAID Graphic Standards Manual reference to co-branding placement. Feed the Future logo spacing and color palette must comply
with specifications noted on pages 9 to |6. Subsequent pages may streamline the banner across the top of the page. The Feed the Future
website address (www.feedthefuture.gov) must be included in the publication on the final page or slide, and may be included on other
pages as well. The web address should be aligned according to the design of the product, and written using an approved font.

Use of secondary colors for the Feed the Future logo and/or underlying color banner is reserved for special circumstances, for example,
to distinguish individual products that are part of a comprehensive suite or often paired but that may also be used as standalone materials
and/or in instances when placement of the white Feed the Future logo or underlying color banner background color would conflict with
a specific product design.Where possible, products that meet requirements for this case should reference Feed the Future interagency
partners in text, and may reference USAID and assistance/co-funding partner(s) if appropriate.

Do not create or use separate project/program logos.
Note: We do not support the production of branded promotional items such as:

* Tote bags * USB drives * Pens
* Hats * Shirts

FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING



ASSISTANCE INSTRUMENTS: PUBLICATION COVER EXAMPLE

For publication covers, the Feed the Future logo must be placed in the upper left

area (following guidelines on background color use, size, and margin spacing). FEEDIFUTURE

Gilobal Hunger & Food Sec

Use 2 inch margins for content.

On co-branded communications for assistance instruments, the lower left-most
placement is preferred for the USAID logo. Partner logos may be placed to the
right of the USAID logo in accordance with the USAID Graphic Standards Manual
(www.usaid.gov/branding/gsm).The Feed the Future logo at the top must be of
at least equal size and prominence to the USAID and any other logos. See case
examples for guidance on co-branding.

Partners can request to retain more prominent institutional branding for
certain publications (for example, in technical papers and research publications),
on a case-by-case basis, through their AOR.

Do not create or use separate project/program logos. PUBLICATION TITLE

INTERNATIONAL

4
3 B foooolcy
i R rescarcH
o A R4 e
cpoe y v

Publication cover example

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL



ASSISTANCE INSTRUMENTS: FACT SHEET EXAMPLE

The image contains suggested spacing and logo placement.
Content margins should always be 2 inch.

The lower left-most placement is preferred for the USAID logo. Partner
logos may be placed to the right of the USAID logo in accordance with
the USAID Graphic Standards Manual (www.usaid.gov/branding/gsm).
The Feed the Future logo at the top must be of at least equal size and
prominence to the USAID and any other logos.

Do not create or use separate project/program logos.
Quotes and secondary headline or subhead in green.

The web address should be aligned according to the design of the product,
and written using an approved font. Gill Sans Regular and blue are preferred.

Color Palette

Pantone 7459 C Pantone 7495 C

Pantone Cool Gray 2 C  Pantone Cool Gray 9 C

CMYK 71/26/21/0 CMYK 25/0/80/30 CMYK 0/0/0/10 CMYK 0/0/0/50
RGB 71/153/181 RGB 148/165/69 RGB 230/231/232 RGB 147/149/152
HEX #4799B5 HEX #94A545 HEX #E6E7ES8 HEX #939598

FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING

,FEED:FUTURE

The U.S. Gover

FACT SHEETTITLE

Est magna, adipiscing

turpis ut, lorem tellus.
Ut purus etiam mauris,
sodales et expedita id
pellentesque vel, pulvinar
faucibus vulputate varius,
repellat wisi lorem velit
molestie gravida.

="USAID

ST ROM THE AMERICAN FEORLE

Global Hunger & Food Security Initiative

CASE STUDY PROFILE
Name, Country

Lorem ipsum dolor sit amet, earum vestibulum gravida neque augue nulla,
dolor duis dolor. Leo wisi tempus egestas suspendisse lectus, blandit
tempus mi risus et i at, bibendum orci sem cras leo amet. Neque torquent
erat. Pellentesque eu proin neque pharetra, ac lectus porttitor leo, convallis
natoque ultrices cras metus at, metus sapien aliquam in. Donec turpis
bibendum, aliquam amet sed felis ipsum interdum, tempor in faucibus amet
tempus distinctio, ligula diam, ultrices leo mattis varius ut vitae.

Est magna, adipiscing turpis ut, lorem tellus. Ut purus etiam mauris, sodales
et expedita id pellentesque vel, pulvinar faucibus vulputate varius, repellat
wisi lorem velit molestie gravida. Mus in omnis cras phasellus, portticor velit
erat, ultrices sociis eget cum, lobortis nonummy. Tincidunt metus rhoncus
nascetur turpis pede, consectetuer pede, ac mattis varius volutpat, ornare
mollis non fringilla velit in, pellentesque tempor eligendi. Non ullamcorper
condimentum proin vitae ut suspendisse. Sed in inventore aenean. Nunc
odio et, incididunt elit venenatis..

www.feedthefuture.gov

INTERNATIONAL
FOOD POLICY

Fact sheet example



ASSISTANCE INSTRUMENTS: WEB APPLICATIONS EXAMPLE

The Feed the Future logo should appear in the upper-left area of the home page of a website.The Feed the Future logo may be used on
subsequent pages to ensure visibility if space allows. Color, size and clear-space specifications should be followed at all times.The lower
left-most placement is preferred for the USAID logo. Partner logos may be placed to the right of the USAID logo in accordance with the
USAID Graphic Standards Manual (www.usaid.gov/branding/gsm).The Feed the Future logo at the top must be of at least equal size and
prominence to the USAID and any other logos. See case examples for guidance on co-branding. All program/project website creation
must first be approved by the USAID Website Governance Board.

Do not create or use separate project/program logos.

37 px

37 px

37 px

FEED:FUTURE

The U.S. Government's Global Hunger & Food Security Initiative

37 px

'USAID

FROM THE AMERICAN PEOPLE

INTERNATIONAL
FOOD POLICY
RESEARCH
INSTITUTE

IFPRI® <.cionscvy vacoe

E-collateral Example

MONTHLY NEWSLETTER

Feed the Future Project Newsletter

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL
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VIDEO SPECIFICATIONS: GLOBAL EXAMPLE

The Feed the Future logo should be used at the opening and at the end of a video production. Color, size, and clear-space specifications
should be followed at all times. Font guidelines should also be followed at all times. Several examples of branded video frames are shown
below for general guidance.The Feed the Future URL (www.feedthefuture.gov) should be included in the closing frame of any video.

&, FEEDIFUTURE

The U.S. Government's Global Hunger & Food Security Initiative

Opening frame

FEEDiFUTURE

“The U.S. Government's Global Hunger & Food Sccurity Initiative

www.feedthefuture gov

Closing frame

FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING



VIDEO SPECIFICATIONS: ACQUISITION AND ASSISTANCE EXAMPLE

Co-branded videos used by acquisition and assistance mechanisms should follow co-branding guidelines for other types of communications
materials: place the USAID logo below the Feed the Future logo and to the left of the screen, with implementing partner logos to the right in the
case of grants or cooperative agreements (assistance). Logos only need to be included on the introductory and closing frames—not throughout.
The Feed the Future URL (www.feedthefuture.gov) should be included in the closing frame of any video.

FEED:FUTURE

The U.5. Government's Global Hunger & Food Security Initiative

INTERNATIONAL

FOOD POLICY
RESEARCH
| INSTITUTE

FROM THE AMERICAN PEOPLE
Suspote by e COUA

Opening frame

,FEEDiFUTURE

“The UsS. Governments Global Hunger & Food Sccuriy Indative

www.feedthefuture.gov

SUsAID = B

Closing frame

DOWNLOAD GRAPHICS AT: WWW.FEEDTHEFUTURE.GOV/BRANDING FEED THE FUTURE GRAPHIC AND NAMING STANDARDS MANUAL
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